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hether you're a one-person shop
or a budding multinational, your
most important customer contacts ' -
often take place over the phone. 5, SN W X N NN
“It's one of your best opportunities
to make a good impression,” says =
susiness consutant Scot Do, wing Batter Batter
who offers the following tips to

improve your telecommunication skils. | | A high-tech school teaches ballplayers to hit

@ Don't economize on service and

equipment, You'll sound more capanie | | LOOMph fasthballs. Its top student: Manny Ramirez.

and professional speaking over a

quality connection. High-end systems BY ALAN _S_CF_-IWAHZ‘ R Bro‘nx prosecutor to help athletes do what
also offer more options for conference b Ih\ AL IT .LF"_}_‘C_’L rR KROwS e 1‘2?“1_1{,“""'1‘.1,:'}1'3 f‘_hl‘qsf'b?l\l'] is research
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that can give your business an edge. ne high-tech company has suggested that while ‘m'nd-qu coordina-

< turned the adage “see better, hit tion was integral to hitting, eve-brain coor-
® Light jazz or pop is fine for your better” into a multimillion-dollar busi- dination and its underlyving neurology had
hold button. But even better, consider ness. At the Frozen Ropes Training Cen- been ignored by batting coaches. A 95mph
a recording of some G-rated comedy. ter, an hour’s drive north of Manhattan, tastball takes just four tenths of a second to
A caller waiting for the next punch plavers from vouth leagues to the majors reach home plate, and the batter has less
line may forget he's on hold. strap on 3-D glasses and duel with lasers than half that time to decide whether to

to practice what's often called the hardest = swing. Strengthening a brain’s abilitv to

Resist recorded sales pitches. act in sports: hitting a baseball movingas | process visual input—Does the ball rotation

The caller is already trying to do

business with your company. Being fast as IUUm}uh. Boston ch Sn; slugger suggest a t’astbflll urslidm'i‘\\‘hcre will if hit
torcad Hto ket ts ol bodt éthe' Manny Ramirez consults with Frozen the :'itl‘!kL‘ zone?—became Frozen Ropes
. " Y Ropes during the season and visits on the | calling card. “When you talk about hitting
products Y SRfVICEa while on hold way to spring training. For one clever mechanics, it’s like talking about religion
can frustrate and annoy. drill, the lasers Ramirez aims to follow and politics—the only area where vou can
® Have you ever left voice mail and come from a 3-D poster of New York Yan-  getagreement is that seeing the ball is the
wondered if the recipient stepped out kees nemesis Mariano Rivera. first thing that has to happen,”
for coffee, or a three-week cruise? | llc tlrlll_s hml'c hclp-t*t_l me a A 95mph fastball savs Abbatine, whose compa-
Update your message daily with your lot.” savs Ramirez, a lifetime ; nv last vear worked with
status. “This is John Smith. Today .313 hitter who uses Frozen takes just 4/10 of 50,000 players, most of whom
is (day and date), and I'll be in the Ropes eye exercises in his EYITN R LOT T paid between $45 and $300
office all day.” pregame routine. *'1 hi:}' help pltcheor to hitter, who for hvllp. }-mz%’u. Ropes rev-
- me recognize pitches. enue is 513 million annually,
® Avoid “I'll get back to you as soon Treating hitting as a sensorv- [T EEEELLDB VA Several major-league
as possible.” Be more specific: “/'ll visual rather than purely phys- of the way through teams have had Abbatine
return your call within the hour or ical act has helped make whethe : serve as a consultant. One of
“before close of business today.” Frozen Ropes (player jargon e his prize pupils (pun intend-
Make the commitment and follow for line drives) one of the ed) is the New York Mets’
through. Satisfied callers are good fastest-growing baseball instructional B L)El\.'ld Wright. one of the hcstymfng play-
for business. schools. What started out as a single facili- | ersin the sport. “People underestimate the
v in an old New Rochelle. N.Y.. iron facto- | value of vision training.” Wright says. “It’s
rv in 1989 has spread to 26 facilities, most- | the little things that can help vou go from
lv in the Northeast but also in California being good to excellent. These exercises are
and Italy. Its founder is Tony Abbatine, 45. = one of those little things.” And perhaps the
a former college plaver who left his jobasa = next big thing in baseball. m
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